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ABSTRACT 

 
Recent events, such as Brexit and the 2016 U.S. presidential election, revealed a rise in right-

wing populism, polarization, and anti-immigrant sentiment in many western nations. In tandem, 

countries around the world have reported historic lows in constituents’ trust for traditional 

government institutions. Building on studies that explore media and public opinion, I use data 

from the Eurobarometer 86.2 to estimate a series of statistical models to explore the relationship 

between alternative news consumption, distrust in traditional government institutions, and anti-

immigrant sentiment in the European Union. Through cross-sectional data, I was able to 

determine that perceived trust in alternative news sources, specifically social media networks, is 

associated with anti-immigrant sentiment in the European Union. For individuals who also 

distrust government, there is a slightly higher level of anti-immigrant sentiment. 
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INTRODUCTION 
 
 The way individuals consume and interact with news has drastically changed over the last 

thirty years. While the global appetite for information has been present long before the 20th 

century, the internet transformed the development and presentation of content. Some suggest that 

an unlimited number of non-traditional internet platforms for news, such as social media and 

blogs, provide a solution to the knowledge gap (Bode, 2016). Others allege it drives 

polarization—leading individuals to selectively read news that reinforces biases and threatens the 

integrity of democratic institutions (Marijn Van Klingeren, Hajo G. Boomgaardenclaes, H. De 

Vreese, 2017). 

 

Recent events, such as Brexit and the 2016 U.S. presidential election, revealed a rise in right-

wing populism, polarization, and anti-immigrant sentiment in many western nations. In tandem, 

countries around the world have reported historic lows in constituents’ trust for traditional 

government institutions. With the growth of digital platforms and the introduction of 

independent journalism, it is important to consider the role of the internet—notably a reliance on 

alternative news sources—in fueling cynicism toward traditional institutions and their policies.  

  

Building upon studies that explore media and public opinion, this research aims to fill a gap 

surrounding the relationship between news consumption, distrust in traditional institutions, and 

anti-immigrant sentiment. If we are able to determine that news consumption from alternative 

news sources, which are not held to the same rigorous journalistic standards as traditional media 

sources, influence perceptions surrounding traditional government institutions, and therefore, 

government policies such as immigration, we can better understand the effects of news on 
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democratic institutions and principles.  

 

With recent surveys identifying immigration and terrorism as the two major concerns facing the 

European Union today, accounting for consumption of news from alternative digital sources will 

help to inform how choice of information translates into distrust in government—and ultimately 

anti-immigrant sentiment in the European Union. 
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CHANGES IN THE COMMUNCIATION LANDSCAPE 

News and information are fundamental to societies, and artifacts of information-sharing trace 

back as early as 30,000 BC. Tools for communication have historically played a large role in 

politics and culture—evolving from the printing press and television, otherwise known as the 

broadcast era, to today (Tebbel, Watts, 1985). 

 

Over the last thirty years, the introduction of the internet transformed the way individuals 

consume and interact with information. This transition has been described as a move from a low-

choice to high-choice media environment—where individuals have access to an infinite number 

of news sources (Jesper Strömbäck, Monika Djerf-Pierre, Adam Shehata, 2016). 

 

In addition to an increased number of digital news sources, there has also been increased 

exposure to social media networks and independent journalism—neither of which are held to the 

same rigorous, journalistic standards as traditional media sources. Some suggest that this 

transition may have a positive effect on the knowledge gap, or the way in which knowledge is 

spread throughout a social system (Bode, 2016). Presumably, increased access to information 

will also result in a population that is more informed. Others, warn however, that the vast 

number of digital sources has challenged not only the consistency of news, but also its 

credibility.  
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MEDIA, NEWS PUBLICATIONS, AND POLITICAL TRUST 

Changes in the communication landscape present important questions about the implications of a 

high-choice media environment on democratic principles and institutions. Since the advent of 

television, many prominent studies have focused on the relationship between media 

consumption, ideology, and political trust (Aarts, 2012; Avery, 2009; Moy, Pfau 2000, Shehata 

2014). A 1976 study by John Robinson revealed that a dependency on TV journalism was 

associated with political distrust and inefficacy. Robinson’s conclusions were subsequently 

confirmed by a series of studies in the 1990’s that were prompted by declining global trust in 

politics and politicians (Jesper Strömbäck, Monika Djerf-Pierre, Adam Shehata, 2016).  

 

According to the 2017 National Election Study by the Pew Research Center, a total of only 18% 

of Americans express trust in government—15% say they can trust the government in 

Washington to do the right thing “most of the time” and 3% hold this view “just about always.” 

In the previous low-choice media environment, individuals were exposed to fewer news options, 

and received a much more homogenous, and arguably objective, summary of information and 

events. Today, there are more than 2.4 billion social media users worldwide (eMarketer, 2018) 

and an unlimited number of sources for information. This theoretically allows individuals to 

filter or consume news which may reinforce personal beliefs or biases—presumably leading to 

selectivity, fragmentation, and polarization (Chalif, 2011). Given previous findings surrounding 

media consumption and declining trust in government institutions, it is important to consider the 

role of a digital, high-choice media environment on overall trust in government and its policies. 
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MEDIA, NEWS PUBLICATIONS, AND IMMIGRATION 

Recent events, including Brexit and the 2016 U.S presidential election, revealed a global rise in 

right-wing populism and anti-immigrant rhetoric. While public opinion towards immigration has 

been an ongoing source of research in the United States and abroad, the relationship between a 

high-choice, notably digital, media environment and anti-immigrant sentiment is not entirely 

clear.  

 

According to a 2010 study, researchers determined that television content from publicly 

broadcasted networks communicate civic attitudes, such as equality and social trust, more 

effectively than commercial broadcasters. In addition, the same study found that individuals with 

preferences for differing news channels also held differing civic attitudes (Laura Jacobs, Cecil 

Meeusen, Leen d’Haenens, 2016).  

 

Scholars have also explored the relationship between the frequency of immigration issues being 

discussed in the media and anti-immigrant sentiment among the public. The ascendency of right-

wing political parties in elections around the world has also prompted scholarly investigation. A 

2007 study reported that the more frequently immigration-related issues are featured in the news, 

the more likely political parties who hold anti-immigrant populist views achieve success (Hajo 

G. Boomgaarden, Rens Vliegenthart, 2007). While significant research has identified linkages 

between mass communications and group membership, recent research reveals that exposure to 

news highlighting immigration generates contempt, and both active and passive harming 

behaviors (Anita Atwell Seate, Dana Mastro, 2017). 
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While the media is intended to be an important part of democracy, both educating and informing 

its citizenry through a comprehensive overview of issues, research alleges it can actually threaten 

democratic institutions. A 2017 study suggests that conflicting viewpoints on divisive issues in 

the media, notably immigration, actually reinforces personal attitudes instead of educating 

individuals about opposing arguments—leading to deeper polarization (Marijn Van Klingeren, 

Hajo G. Boomgaardenclaes, H. De Vreese, 2017).  
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DETERMINANTS OF PUBLIC OPINION 

In understanding the relationship between media and public opinion, it is also valuable to 

identify key determinants of public opinion—notably surrounding immigration. According to an 

article by the International Organization for Migration, socio-demographic variables play a 

considerable role in shaping perceptions of immigrants. The study found that individuals with 

higher educational levels and a broader sense of identity typically hold more positive and 

inclusive attitudes towards immigrants (Livia García-Faroldi, 2017). A 2005 study by Alan 

Kessler and Gary Freeman, found similar results. Through evaluation of European public opinion 

surveys from 1988 to 2000, the authors determined that a variety of demographic characteristics 

have an association with public opinion surrounding immigration—though ultimately, political 

ideology, prejudice, and evaluations of the European Union serve as the best predictors.  

Abundant research has also examined the relationship between public opinion and identity. 

Defined by features unique to an individual (personal identity) and features unique to a group 

(social identity), identity is believed to influence both social views and emotions (Anita Atwell 

Seate, Dana Mastro, 2017). Sociologists and political scientists have identified the importance of 

evaluating self-definition and group definition to understand what a person believes about 

themselves, who is allowed into their group, and how they support various policies, particularly 

immigration (Dixon, Dixon, 2016). According to a 2017 study, voting for right-wing, 

conservative parties who are generally critical of pro-immigrant policies, is strongly associated 

with national or social identity threats.  

Current events are also linked to attitudes towards immigration. Since 2015, the “European 

Migration Crisis” has been a key topic of discussion and received monopolizing global media 



 
 

 
 

8 

attention. While movement of migrants to and across Europe has historically experienced periods 

of growth and decline, recent years have exposed increasingly negative attitudes towards 

immigrants (Kessler, Freeman, 2005). Similar to identity, scholars have explained that anti-

immigrant sentiment rises when populations experience threats, or perceived threats, such as an 

influx of immigrants, terrorism, or economic crises. In light of an increasing number of terrorist 

attacks around the globe, and the future likelihood of terrorist activities, based on analyses of 

socioeconomic conditions (Capone, 2016), many argue that there is significant value in both 

understanding and combating the source of anti-immigrant sentiment.  
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CONCEPTUAL MODEL AND HYPOTHESIS 

Recent public opinion surveys in the European Union highlight immigration and terrorism as two 

major issues facing the European Union today. Amidst an increasingly digital, dynamic, high-

choice media environment, it is important to evaluate the role of news choice and consumption 

against behaviors and attitudes. Figure 1 presents the conceptual model underlying the current 

study. 

 

Exploring news consumption from alternative sources, which are not held to the same rigorous, 

journalistic standards as traditional media publications, can tell us an important story about the 

individuals who are consuming information. Conceptually, this individual’s choice of news 

outlet or information source leads them to validate components of their personal identity—

including their gender, socio-economic status, social group, or political ideology. In this case, 

primarily consuming news from alternative sources, such as social media networks or blogs, may 

be driven by a respondent’s conservatism, age, or self-identified social class.  

 

A person’s news consumption may also reinforce their feelings or perceptions about traditional 

government institutions. If they do not feel that they are heard, represented, or protected by 

bodies of government, they may ultimately feel contempt towards government policies—or 

groups that threaten what little standing they perceive themselves to have.  

 

Building upon previous studies that explore news consumption and public opinion, this study 

hypothesizes that there is a relationship between individuals who consume news from alternative 
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sources, including blogs and social media, distrust traditional government institutions, and anti-

immigrant sentiment in the European Union.  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Figure 1: Conceptual Model of Alternative News Consumption and Anti-immigrant 
Sentiment 
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DATA AND METHODS 
 
Data 

To answer the question of whether getting news from alternative news sources, notably social 

media, explains the relationship between distrust in government and anti-immigrant sentiment in 

the European Union, I will examine cross-sectional data from the November 2016 

Eurobarometer 86.2.  

 

First conducted in 1974, the Eurobarometer is an ongoing public opinion survey that explores 

issues facing the European Union. The Eurobarometer 86.2 interviewed individuals aged 15 and 

older from each of the 28 member states. Through a basic multi-stage, random sample design, a 

number of sampling points were drawn with probability proportional to population size and 

population density in each country.  

 

The data from the Eurobarometer was deliberately chosen for its survey questions concerning 

news media consumption and feelings towards immigrants. This dataset was particularly 

interesting as it was released just months after the historic Brexit vote—where United 

Kingdom’s electorate voted to leave the European Union. Many suggest that the Brexit outcome 

is largely a result of self-reported opposition to immigration. Given the timing and content of 

questions in the Eurobarometer 86.2, the dataset offers unique insight into public opinion 

surrounding immigration, and possible influencers.  
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Limitations 

Despite its relevance to the current study, the dataset has some limitations. Additional questions 

related to the respondent’s experiences interacting with immigrants, such as whether they reside 

in areas with high concentrations of immigrants, would have provided more context for their 

attitudes. Greater specificity in questions concerning attitudes, would have allowed me to 

differentiate between, for example, Islamophobia and resentment over perceived job 

competition. Most importantly, given the focus of this paper on news consumption, it would 

have been more informative to know not just the platform of news an individual consumed, but 

also the type of news (i.e. domestic politics or international affairs) they consumed on each 

respective platform.  

 

There was also some degree of missing data which potentially introduces bias if missing 

responses were not random.  

 

Variables 

Given my hypothesis that news consumption from alternative news sources and distrust in 

government influences anti-immigrant sentiment, I selected a subset of variables from the dataset 

representing feelings about immigration, trust in traditional institutions, news consumption, and 

demographic characteristics. My dependent variable, anti-immigrant sentiment, is drawn from a 

question concerning “feelings evoked by immigration of people outside the EU Member States.” 

While responses to the original question were on a four-point rating scale, ranging from very 

positive to very negative, I collapsed them into a binary variable. In order to evaluate responses 

that are specifically anti-immigrant, the dummy variable is coded 1 if respondents report 
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unfavorable feelings towards immigrants, and 0 if they have favorable feelings towards 

immigrants.  

 

My key explanatory variable, trust in news from social media networks, is a dummy variable 

coded 1 if respondents report that news from “online social networks” can be trusted. 

Demographic variables including gender, socioeconomic status, and location are also coded one 

if respondents are male, working class, lower middle class, and identify as living in a rural area. 

In the original survey, conservatism is a 10-point scale. Age is measured in years.  

 

Respective to measures that are representative of personal values and beliefs, variables are coded 

one for individuals who identify terrorism as an important issue, identify immigration as an 

important issue, feel attached to their country, feel attached to the European Union, value 

solidarity, value cultural respect, and value tolerance. All other responses are coded as zero.  

 

Variables surrounding news sources and trust in government institutions are also coded as 

dummy variables. Variables are coded one if respondents identified TV as the first source of 

news, written press as the first source of news, radio as the first source of news, websites as the 

first source of news, social networks as the first source of news, trust in public authorities, trust 

in government, and trust in the European Union. All other responses surrounding news sources 

and trust in government institutions are coded zero. Table 1 includes means and standard 

deviations for all variables used in the present study. 
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Methods 

Given the binary nature of my dependent variable, I estimate a series of probit regression models 

in which I will also control for consumption of news from the written press, radio, and television, 

socio-demographic characteristics, and questions measuring cynicism toward traditional 

European institutions, including the national government, the legal system, public administration, 

and local public authorities. 

 

To carry out analysis of the relationship between news consumption from alternative sources, 

distrust in government, and anti-immigrant sentiment, I first estimate a probit model including 

my dependent variable, anti-immigrant sentiment, and key demographic variables including 

gender, age, socio-economic class, and location. I also introduce my key explanatory variable, 

trust in news from social media networks, to help determine whether or not there may be a 

statistically significant relationship between news consumption and anti-immigrant sentiment. 

 

In Model 2, I explore the influence on the probability of holding anti-immigrant sentiments of 

baseline demographic characteristics and self-reported views and values. This will include 

variables that represent responses for key issues facing the European Union, feelings of 

attachment to the European Union, tolerance, cultural respect, and solidarity. This model will 

also include variables capturing respondents’ first source of media for news including television, 

the written press, radio, websites, or social media networks.  

 

In my third model, I will introduce variables of trust in traditional government institutions 

including authorities, national government, and the European Union. The last model will allow 
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me to evaluate whether or not feelings toward traditional government institutions also influence 

anti-immigrant sentiment. It will also reveal whether or not feelings towards traditional 

government institutions act as a mechanism for anti-immigrant sentiment.  

 

Limitations 

Given that the Eurobarometer 86.2 is cross-sectional data, I am unable to assert causality. 

It is also important to acknowledge the possibility of endogeneity bias within my results. It is 

possible that individuals with negative views about immigrants and/or immigration policy (the 

dependent variable in this analysis), seek out news sources that reinforce their beliefs and 

opinions. Similarly, respondents who are anti-immigrant may also distrust the government. To 

address this issue, future studies may consider using an instrumental variables approach.  
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RESULTS 

Bivariate Analyses 

I began my analysis by first exploring bivariate relationships among my independent variables 

and my dependent variable. A profile of respondents with pro- versus anti-immigrant sentiments, 

as shown in Table 2, revealed several insights. According to the results, individuals who are anti-

immigrant are older, ideologically conservative, identify as working class, live in rural areas, and 

believe immigration is an important issue than their counterparts with positive views about 

immigrants. Consistent with my hypothesis, compared to individuals with positive regard for 

immigrants, those with anti-immigrant sentiment are also more likely to trust online social 

networks. Individuals who hold pro-immigrant views are more likely than their counterparts to 

turn to the written press as their first source of news, value solidarity and tolerance, and trust 

traditional institutions, such as authorities, the government, and the European Union. 

 

In Table 3, I compare the mean characteristics of respondents according to their trust in online 

social networks. The results revealed that individuals who trust social networks are more likely 

to identify as ideologically conservative, live in rural areas, feel attached to both their respective 

country and the European Union, and hold anti-immigrant views. Individuals who don’t trust 

social networks are disproportionately male, and more likely to turn to television and the written 

press as a first source of news, trust the authorities, trust the government, and are less likely to be 

anti-immigrant. Surprisingly, they were also older. 

 

Table 4 provides a comparison of respondents who trust government versus respondents who do 

not trust the government. The results highlight that individuals who don’t trust the government 
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are more likely to self-report as working class or lower middle class, to be anti-immigrant, and 

trust social media networks. Interestingly, individuals who don’t trust the government feel 

attached both to the EU and their respective country. Those who trust government are older, 

ideologically more conservative, value tolerance, turn to the written press as their first source of 

news, trust the authorities, are less anti-immigrant, and less trusting of social media networks.  

 

Multivariate Findings 

Next, I used probit analysis to see whether my dependent variable, anti-immigrant sentiment, 

was associated with my key explanatory variable, trust in news from social media networks. As 

shown in Table 5, the results for Model 1, the baseline model, reveal that placing trust in online 

social networks is associated with a 6 percentage point increase in the probability of holding 

negative views of immigrants.  

 

In Model 2, I introduce key demographic variables including gender, age, socio-economic class, 

and location to the baseline model. Not surprisingly, the demographic variables revealed positive 

associations with anti-immigrant sentiment.  

 

According to the results, males are .22 percentage points more likely than women to be anti-

immigrant, and each additional year of age was associated with a .18 percent higher likelihood of 

being anti-immigrant. As expected, individuals who self-identified as conservative were 3.4 

percentage points higher than those who identified to be more liberal to be anti-immigrant. Those 

who identified as working class and lower middle class were significantly more likely to be anti-

immigrant than individuals who identified as middle to high class, at 8.9 and 6.7 percentage 
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points respectively. In addition, individuals who reported living in rural areas were 5.5 

percentage points more likely to be anti-immigrant than those who lived in densely populated 

areas. 

 

In the third model, I add variables that represent responses to questions about key issues facing 

the European Union—feelings of attachment to the European Union, tolerance, cultural respect, 

and solidarity. While there were minor changes to the demographic variables from the first 

model, the new variables offered valuable insight into the type of person who identified as 

having anti-immigrant views.  

 

The third model’s results revealed that individuals who identified immigration as a key issue 

facing the European Union were 11 percentage points more likely to be anti-immigrant. 

Interestingly, those who felt less attached to their country were 6.1 percentage points less likely 

to be anti-immigrant, and those who felt attached to the European Union were about 11 

percentage points more likely to be anti-immigrant. Consistent with expectations, individuals 

who value solidarity were 9 percentage points less likely to be anti-immigrant, those who value 

tolerance are 6 percentage points less likely to be anti-immigrant, and those who value cultural 

respect were 5 percentage points more likely to be anti-immigrant.  

 

Finally, Model 4 gets at the heart of this analysis. I add variables measuring the first source of 

media for news including television, the written press, radio, websites, or social media networks. 

I also introduced variables of trust in traditional government institutions including authorities, 



 
 

 
 

19 

national government, and the European Union to evaluate whether or not feelings toward 

traditional government institutions also influence anti-immigrant sentiment.  

 

The results conveyed that those who use television as their first source of news are .57 

percentage points more likely to be anti-immigrant, and those whose primary source is the 

written press are 12 percentage points less likely to be anti-immigrant. Respondents whose first 

source of news is the radio are 9 percentage points less likely to be anti-immigrant, those whose 

first source of news is websites are 1.6 percentage points less likely to be anti-immigrant, and 

finally, those whose first source of news is social networks are roughly 8 percentage points less 

likely to be anti-immigrant.  

 

Most interestingly, this model conveyed that individuals who trust traditional government 

institutions including public authorities, government, and the European Union are 3, 11, and 4 

percentage points less likely to be anti-immigrant respectively. Conceptually, this means that 

distrust in government is essentially a mechanism for anti-immigrant sentiment—as the topic of 

trust in traditional government institutions is introduced, anti-immigrant sentiment changes.  

 

 

 

 

 

 

 



 
 

 
 

20 

CONCLUSION AND DISCUSSION 

While completing this analysis, news broke that a London-based data mining firm, Cambridge 

Analytica, used private Facebook data from more than 50 million Americans in an attempt to 

influence voters during the 2016 Presidential election. Reports detailed the company’s 

involvement throughout the campaign cycle—leveraging psychological profiling and strategic 

messaging in support of conservative candidates. In an increasingly high choice, digital news 

environment, the threat of online manipulation and indoctrination is a stark new reality.  

 

From political trust and polarization to anti-immigrant sentiment, previous studies have taught us 

the importance of examining the effects of media on attitudes and behaviors—and the results of 

this analysis are no exception. 

 

Through cross-sectional data, I was able to determine that perceived trust in alternative news 

sources, specifically social media networks, is associated with anti-immigrant sentiment in the 

European Union. For individuals who also distrust government, there is a slightly higher level of 

anti-immigrant sentiment—however, I am not able to argue definitely that distrust in government 

serves as a mechanism for anti-immigrant sentiment without longitudinal data. 

  

The results present important implications for democratic institutions and policies. Public and 

private media organizations should take a step back and reinvigorate prioritization and 

implementation of journalistic standards. Policymakers should be forward-thinking and consider 

new measures of media transparency. They should also spearhead efforts educate and inform 

their constituents on the importance of credible sources. From courses and trainings to 
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verification labels, policymakers have a responsibility to help their constituents understand how 

to discern legitimate news from so called “fake news.” 

 

The onus is on consumers, too. While the way we interact with news and information has 

drastically changed, the way we interpret information has not. In an increasingly digital, high 

choice, media environment, we have a responsibility to look at information differently: Instead 

of consuming information and assuming it has been developed through thoughtful, journalistic 

standards, we must employ analytical rigor. No longer can we accept news at face value. We 

must leverage critical thinking to be mindful of what we think, what we read, and the 

conclusions that we draw. 
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APPENDIX: TABLES  

Table 1: Descriptive Statistics for All Variables Used in Analysis 
 

Variable Mean Standard Deviation 
Anti-immigrant 0.62 0.49 
Male 0.48 0.50 
Age 47.99 16.85 
Conservative  5.26 2.17 
Working Class 0.23 0.42 
Lower Middle Class 0.15 0.36 
Live in Rural Area 0.29 0.46 
Identify Terrorism as an Important Issue 0.08 0.28 
Identify Immigration as an Important Issue 0.22 0.42 
Feel Attached to Country 1.50 0.67 
Feel Attached to the EU 2.45 0.86 
Values Solidarity 0.16 0.37 
Values Tolerance  0.16 0.37 
Values Cultural Respect 0.14 0.35 
TV First Source of News 0.55 0.50 
Written Press First Source of News 0.11 0.32 
Radio First Source of News 0.07 0.26 
Websites First Source of News 0.17 0.38 
Social Networks First Source of News 0.04 0.19 
Trust in Social Networks 0.34 0.48 
Trust Authorities 0.52 0.50 
Trust Government 0.38 0.49 
Trust European Union 0.46 0.50 

Source: Eurobarometer 86.2 
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Table 2: Means on Respondent Background Characteristics, by Views on Immigration 

Variable Pro-immigrant Anti-immigrant 
Male 0.46 0.45 
Age 48.79 52.63 
Conservative  4.87 5.48 
Working Class 0.24 0.31 
Lower Middle Class 0.14 0.16 
Live in Rural Area 0.29 0.31 
Identify Terrorism as an Important Issue 0.08 0.08 
Identify Immigration as an Important Issue 0.16 0.25 
Feel Attached to Country 1.53 1.44 
Feel Attached to the EU 2.29 2.65 
Values Solidarity 0.19 0.14 
Values Tolerance  0.18 0.14 
Values Cultural Respect 0.12 0.14 
TV First Source of News 0.51 0.60 
Written Press First Source of News 0.13 0.08 
Radio First Source of News 0.08 0.06 
Websites First Source of News 0.16 0.13 
Social Networks First Source of News 0.04 0.03 
Trust Online Social Networks 0.31 0.37 
Trust Authorities 0.59 0.48 
Trust the Government 0.47 0.31 
Trust the European Union 0.55 0.38 
   

Source: Eurobarometer 86.2 
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Table 3: Means on Respondent Background Characteristics, by Trust/Distrust in Social 
Media Networks 
 

Variable 
Don't trust 

social networks 
Trust social 

networks 
Male 0.47 0.45 
Age 47.63 45.91 
Conservative  5.20 5.37 
Working Class 0.25 0.25 
Lower Middle Class 0.15 0.16 
Live in Rural Area 0.29 0.31 
Identify Terrorism as an Important Issue 0.08 0.08 
Identify Immigration as an Important Issue 0.22 0.22 
Feel Attached to Country 1.49 1.52 
Feel Attached to the EU 2.45 2.51 
Values Solidarity 0.16 0.16 
Values Tolerance  0.16 0.15 
Values Cultural Respect 0.14 0.14 
TV First Source of News 0.54 0.53 
Written Press First Source of News 0.11 0.09 
Radio First Source of News 0.07 0.06 
Websites First Source of News 0.16 0.19 
Social Networks First Source of News 0.03 0.06 
Trust Authorities 0.52 0.49 
Trust the Government 0.37 0.35 
Trust the European Union 0.45 0.46 
Anti-immigrant 0.61 0.66 

Source: Eurobarometer 86.2 
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Table 4: Means on Respondent Background Characteristics, by Trust/Distrust in the 
Government 
 

Variable 
Trust 

government 
Don't trust 
government 

Male 0.47 0.46 
Age 50.30 49.32 
Conservative  5.43 5.18 
Working Class 0.23 0.31 
Lower Middle Class 0.15 0.17 
Live in Rural Area 0.31 0.31 
Identify Terrorism as an Important Issue 0.12 0.08 
Identify Immigration as an Important Issue 0.22 0.19 
Feel Attached to Country 1.40 1.55 
Feel Attached to the EU 2.37 2.69 
Values Solidarity 0.16 0.16 
Values Tolerance  0.17 0.14 
Values Cultural Respect 0.13 0.14 
TV First Source of News 0.57 0.56 
Written Press First Source of News 0.12 0.08 
Radio First Source of News 0.07 0.06 
Websites First Source of News 0.13 0.14 
Social Networks First Source of News 0.04 0.04 
Trust Authorities 0.78 0.31 
Trust the European Union 0.71 0.30 
Anti-immigrant 0.56 0.71 
Trust Social Networks 0.33 0.36 

Source: Eurobarometer 86.2 
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Table 5: Marginal Effects (dF/dx) for Probit Regressions Predicting Anti-immigrant 
Sentiment 
 

  Model 1 Model 2 Model 3 Model 4 
Male  0.00 ***0.00 0.01 
Age  ***0.00 ***0.00 ***0.00 
Conservative   ***0.03 ***0.03 ***0.03 
Working Class  ***0.09 ***0.07 ***0.04 
Lower Middle Class  ***0.07 ***0.06 *0.04 
Live in Rural Area  ***0.03 *0.02 *0.02 
Identify Terrorism as an Important Issue   0.00 0.01 
Identify Immigration as an Important Issue   ***0.11 ***0.12 
Feel Attached to Country   ***-0.06 ***-0.07 
Feel Attached to the EU   ***0.11 ***0.09 
Values Solidarity   ***-0.09 ***-0.09 
Values Tolerance    ***-0.06 ***-0.06 
Values Cultural Respect   ***0.05 ***0.04 
TV First Source of News    0.01 
Written Press First Source of News    ***-0.12 
Radio First Source of News    ***-0.09 
Websites First Source of News    ***-0.02 
Social Networks First Source of News    **-0.08 
Trust Social Networks ***0.06 ***0.06 0.05 ***0.05 
Trust Authorities    **-0.03 
Trust the Government    ***-0.11 
Trust the European Union    ***-0.05 

*p<.05; **p<.01; ***p<.001 
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