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ABSTRACT 
 
 

My thesis project is an online magazine that seeks to build a community of young adults who are 

open and honest about their worries and fears, and through dialogue are inspired to live an 

unashamed and authentic life. The thesis debuts the first issue of the magazine. This paper 

outlines the need for the magazine, information about my target audience, details regarding the 

structure of the magazine and the future of the magazine. BOLD (Begin Omitting Life’s Doubt) 

Magazine targets young adults who are 23 to 35 years old of every race, gender, religion, and 

class. The magazine includes feature articles and short stories, dialogues and book club 

discussions. The magazine’s content also includes social and cultural issues that specifically 

affect the target audience. In future issues of the magazine, freelance writers, photographers and 

videographers will also be featured in order to help create content for the magazine and provide a 

different perspective. I will provide editorial guidance in those future issues to ensure the overall 

tone of the magazine is consistent. For the purposes of my thesis project, I have written all of the 

content for the magazine. 
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The Need For BOLD Magazine  

 As children, we are constantly being asked the golden question, “What do you want to 

be when you grow up?” Every fun and exciting person or character we saw in our cartoons or TV 

commercials was our inspiration. The possibilities were limitless. Eventually, we grew up and 

tried out for the soccer team or applied for the top performing arts schools and for the first time 

realized that not everything we wanted would come true exactly the way we dreamed. For the 

first time, we are faced with social rejection from those we so desperately want to fit in with. 

While rejection at first glance might seem like it has no real implications on growth and 

development, research has actually shown that rejection has serious implications for an 

adolescents psychological state and for society in general. Social rejection can influence 

emotion, cognition and even physical health (Leary, 2003). The emotional setbacks brought on 

by rejection can give way to doubt in our abilities and stunt our capacity to imagine and dream. 

The motivation to do whatever our hearts desire can become scarred with thoughts of settling for 

good enough. Those thoughts of mediocrity eventually blossom into careers we hate, unhealthy 

relationships, anxiety and the need to pretend we have it all together. We get so good at 

pretending that our followers on social media comment that we are #goals. The weight of it all 

causes us to feel stuck and unsure of who we can talk to about all that we are carrying. BOLD 

magazine is that place. A place where we can take off the masks, pause the need to pretend and 

simply come clean with ourselves. A place where we find and bring inspiration. A place where 

we can bask in a community that will push us, hold us and see us.   
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The Origins of BOLD Magazine 

My freshman year of undergrad was a time I will never forget. I had a group of close 

girlfriends that I met my first semester, was maintaining a 4.0 GPA and somehow managed to 

juggle an internship at my local newspaper. I was grateful to have a few dollars in my pocket for 

the occasional night on the town, and a great roommate to have late night talks with. I was 

thriving. One weekend towards the end of my first semester, I was laying down trying to catch 

up on much needed sleep while my roommate was out of town. Instead of drooling on my pillow 

for hours on end, I found myself wide awake staring at the ceiling. I started down the path, as I 

had done all of my life, of thinking about my future. What if my goal of becoming an editor of a 

newspaper didn’t work out? Is that actually what I want to do? Should I change my major? 

Should I go to graduate school first before starting a full-time job? Where should I live? What if 

I meet someone in college, and he wants me to stay in Alabama after undergrad? What if God 

has other plans for my life and I’m completely missing the signs? Question after question 

crowded my thoughts and there was no escaping it. I sat up on my bed with tears streaming down 

my face and started praying. I was raised in church, and knew the power of prayer so I thought I 

would just say a little prayer to ease my worries and anxiety. What started as my usual 

questioning of God’s intentions for my life, ended in me doubting every decision I made up until 

that point. “I can’t do this,” I remember yelling out loud to God in a crackling voice. “Just let me 

go to sleep tonight, and never wake up again.” For the first time in my life, I was asking God to 

end it all because the weight of uncertainty and expectation was far too much for my young mind 

to handle. The next morning I woke up angry that I was still alive. I thought surely God heard 

my plea. Why was he ignoring his child who so desperately needed him to answer her prayers. 

That same semester, there was a girl at my school that tried to commit suicide by jumping out of 



 3 
 

her window. Thankfully, her roommate was able to grab her arm before she did. While I craved 

to die, actually taking my own life was not something I was willing to do. I grew up hearing the 

elders in my church debate if Christians would go to hell if they committed suicide so I knew 

that was not a chance I wanted to take. I figured that if I was praying to God to take me 

peacefully in my sleep, it was not suicide. Instead, it was simply God answering my prayers and 

reuniting me with him in heaven where I would be free from planning for a future that I was 

completely unsure of. It just seemed easier that way. So night after night, that was my plea.  

A week had passed and I was still alive. I was going to class, and hanging with my 

girlfriends while secretly wanting to die. About two weeks later, I was sitting on my bed 

completing my homework and tears started falling down my face. No matter how much I tried, I 

could not stop crying. I felt sad. I felt unsure. I felt shame. I kept thinking about a conversation I 

had had early that day with a classmate who indicated she was worried about her sick mom. 

After telling me all that her mom was dealing with, I remember her declaring with such 

assurance that everything was going to be alright. Maybe a part of my shame was because her 

mom was at home fighting to live and there I was healthy and in the prime of my life, but 

praying to die. As I sat there crying, thinking, and praying, it hit me. In a moment of clarity 

unlike anything I had ever experienced before, I knew what I was put on this earth to do. To hold 

space for people who felt the same hopelessness and worry for the future as I did. Through brave 

dialogue in community with other young adults, I wanted to inspire someone to go for whatever 

their hearts desired. I immediately got up from my bed, grabbed the first notebook I saw and 

started writing down all the ways I could do this with my communications degree. With every 

word I wrote, I felt more fearless and free. At the top of the page I wrote in big letters - fear 

holds you back from living your dreams, be bold. Just like that, BOLD magazine was born.  
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Method 

The research for the magazine included reviewing academic literature, ethnographic research, 

informal interviews and two focus groups. Figure one provides a summary of the methods used 

in this study. See figure one for a snapshot of what I learned from these methods of research. 

 
Figure 1: Research 

 

To gather information on the kind of content to include in the magazine, I conducted two 

focus groups and three informal interviews. The focus groups included five people in the first 

group and six people in the second group. To identify the people in the first group, I sent an 

email to all students in the Communication, Culture and Technology Masters program and 

received five responses. The respondents were all female and ranged in age from 24-34. For the 

second focus group, I emailed eight staff members at Georgetown University that I knew were in 

the age range of 23 to 35 and received six responses. The respondents in the second focus group 

include two males and four females and were in the age range of 27-35. The goal of both focus 

groups was to gather information on what they would expect from a magazine called BOLD, the 

kinds of content that could be included and ways the magazine might be structured. I started each 
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focus group with reading the magazine’s mission and purpose statements and asked both groups 

the following questions: 

● What are your initial thoughts or reactions regarding the magazine’s purpose? 

● Do you think there is a need for a magazine of this kind? 

● When you hear the word BOLD what comes to mind? 

● BOLD stands for Begin Omitting Life’s Doubt, what now comes to mind? 

● What types of articles do you expect to read in a magazine called BOLD? 

● What are some article ideas that you have for the magazine? 

● What other kind of content do you want to see in the magazine? 

● What are some problems or worries that folks 23-35 have? 

● What features have you seen in online magazines that you liked or made it easy to 

navigate the content? 

● If the magazine were available, would it be something you would go to for  

content? 

Figure two summarizes the focus group findings. 
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Figure 2: Focus Groups: Feedback 

 

As it relates to the first question regarding their initial thoughts or reactions to the 

magazine’s purpose, the respondents indicated: 

● “This definitely sounds like a magazine that I would read and is needed today.” 

● “I appreciate that the magazine is for young adults as I often feel exactly what you said, 

like I am struggling by myself.” 

● “I think it’s great that you’re asking us to be vulnerable and challenging us to let our fears 

and doubts out in a community with others.” 

When asked if BOLD Magazine was something that was needed on the market, 

respondents indicated there was a “great need” for a magazine of this kind given the constant 

pressures and negativity from the political climate, and social media. Respondents also felt the 

name of the magazine drew readers in and challenged them to live an authentic life. Respondents 
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also indicated the name BOLD made them think of words such as “unapologetic”, “risk-taker”, 

“fearless.”  

● “I love the name of the magazine and what BOLD stands for. It reminds me to live 

unapologetically.” 

● “The name is perfect given the mission statement you just read us. I expect to read a lot 

of content about some folks who took some risks.”  

 Respondents provided a range of feedback regarding the kinds of content they would like 

to see in the magazine (see Figure 1). All respondents agreed that the magazine should include 

sections focused on health and relationships.  

● “I feel like there always has to be some mention of mental health in each issue of the 

magazine because it is so prevalent in our age range. It also would help to normalize 

mental illness if we talked and read about it more.” 

● “As someone who struggles with depression and anxiety and am on medication for both, 

it would bring me comfort to know there are others who are my age that are struggling 

with the same thing.”   

● “I don’t know one person in that age range who is not being asked by some relative or 

friend about their dating life or when they are going to get married. Also, I feel like 

everywhere you look on social media someone is talking about their wonderful 

relationship so you feel like you’re the only not with someone.”  

In addition to health and relationships, both groups indicated topics relating to money 

management, and conversations on coping with being in unfulfilling jobs would be beneficial.  

Respondents also stated they did not want to read articles about celebrities and their lavish 

lifestyle as they did not feel BOLD Magazine was an appropriate place to read about their 
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unattainable wealth. Additionally, respondents did not want to read articles on fashion tips or 

clothes shopping suggestions that were not affordable given the typically lower income of the 

target audience. Other content ideas that were provided included articles highlighting positive 

body images of all sizes and races. Additionally, both focus groups offered content ideas relating 

to young adults who were taking care of their parents, reasons young adults might have imposter 

syndrome, how climate change and social injustices impact the decision-making of young adults, 

and features on young adults who were taking chances.  

 As it relates to the way the magazine should be structured, both focus groups offered 

feedback on the frequency in which content should be published, how long of the scroll should 

be on the landing page, and the names of sections that should be constant in the magazine. 

Respondents indicated new content should be published at most twice a month as to not 

overwhelm readers with emails. They also indicated having a newsletter informing viewers that 

new content has been published would be helpful for giving a heads up on the kinds of content 

they can expect to find once on the site. Additionally, both groups agreed that they did not prefer 

a long scroll on the homepage, but rather they can find short descriptions of articles on the 

homepage and read them further under the appropriate section heading. Also, both groups 

offered feedback on having a comment section where readers can read an article and through the 

comment session be in dialogue with others. As the writer of the article, the focus groups thought 

it would be important that the author also respond to comments and questions as a way to 

increase dialogue and readers coming back. Both focus groups thought the magazine should be 

interactive in this way if I truly wanted to create a community of vulnerability and openness.  

 I asked respondents the same questions in the three informal interviews that I did in the 

focus groups, and received similar responses as outlined above. However, I received more in 
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depth responses regarding the worries and stressors that they face. I provide more information on 

their responses below in my target audience section. 
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My Target Audience  

In order to identify my target audience, I employed insights from scholar-experts. James 

Koback (2002) highlighted the importance of following a systematic process to identify your 

product and the needs in which it meets. First, Kobak indicated the importance of knowing what 

the magazine offers. What kinds of content will be included? Are there particular features of the 

magazine that are unique or important for the user to utilize? Is there regularly featured content 

that readers can always expect to be included in the magazine. The process of answering these 

questions, according to Kobak, will provide a list of each feature of the magazine. After creating 

this list of features, readers should list the benefits the magazine will provide (and the benefits of 

those benefits). This list should then help generate a list of people who might need those benefits. 

I used the focus groups to identify the needs of my target audience, reviewed surveys, and 

interviewed several individuals who were either in school or are working professionals. Given 

the ways in which the magazine was born out of my own pain, I knew I wanted the content to be 

for Millennials who like myself might feel overwhelmed when thinking about adulthood. My 

focus on Millennials provided a specific demographic regarding age of 23-35 year olds. As it 

relates to the age range of my target audience, I wanted to start at 23 years old in order to capture 

those after undergrad who are starting to live outside of the college bubble where their day-to-

day is no longer as structured, their community is no longer built-in, and mentors as it relates to 

faculty and administrators are no longer an option. The magazine welcomes readers in all other 

demographics such as location, gender, income level, education level, marital or family status, 

occupation and ethnicity.   

 Next, Kobak invites the reader to consider the psychographics of my target audience. 

This includes the personal characteristics of my target audience such their personality, attitude, 
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values, interests/hobbies, lifestyles and behavior. The three informal interviews were helpful in 

my getting at some of the personal interests and beliefs as well as reasons why they might feel 

anxiety and stress. Some of their responses include: 

● “I remember being 21 and thinking about where I wanted to be working by the time I was 

30 and that I wanted to be married with at least one child. The reality is that I am in a job 

that is not satisfying, I am not married, not even dating and I don’t have children. 

Nothing has really turned out how I thought and I get a lot of anxiety because of it.”  

● “I worry a lot about my career. I graduate in May with my masters and I’m not even sure 

what I want to do with my life. My family is asking me what jobs I’m applying for and I 

lie like I’ve been applying to tons of jobs but in reality I haven’t because I’m unsure.” 

● “My parents are much older and I worry a lot about if something happens to one of them 

and I have to financially take care of them. I don’t have the money to put them in a 

nursing home or pay for their medical bills if they were to get sick. It just makes me 

worry about my own lack of finances which of course means there are certain jobs that I 

would really enjoy, but I can’t apply to because they don’t pay enough.”   

● “I also worry about climate change a lot. As someone who wants to have kids one day, I 

am worried that the Earth won’t be around much longer for my kids to enjoy. And given 

how bad this administration is, why would I want to bring a child into this world given 

how bad things are right now? I want to protect my child not set them up for failure.”  

Additionally, as an administrator on a college campus I engage daily with students who are a few 

short years away from being a part of my target audience. Through my conversations with 

students and my colleagues who also make up my target audience, I learn a lot about the attitude, 

worries and fears of 23-35 year olds and soon to be 23-year-olds. The majority of the 
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conversations I have with students revolve around job security, worries about finding someone 

compatible to date and marry and wanting to work in a job that cares about social justice but not 

pay pennies. Many of these students have expressed worries that it is hard to imagine life after 

college given the structure and built-in community that college provides. Some students have 

expressed doubts that college has prepared them to navigate life when thinking about things like 

managing money, having difficult conversations with your employer, or standing up for what 

you believe on the job.  

Research provided reasons why Millennials are feeling worried and overwhelmed. 

According to a Gallup’s 2019 Global Emotions Report, younger Americans between the ages of 

15 and 49 are among the most stressed, worried and angry in the U.S. Roughly two in three of 

those younger than 50 said they experienced stress a lot, about half said they felt worried a lot 

and at least one in four or more felt anger a lot. While respondents were not asked to specify 

what they were stressed, worried or angry about, it is clear from the data that this population is 

carrying a lot (Gallup, 2019). Some of that stems from being thrown into adulthood and needing 

to figure out life by ourselves for the first time. Having to navigate the world alone as an adult is 

particularly stressful for Millennials as that generation has grown up in an environment of the 

“active parent” whose focus is placed on safety and nurturing (NAS, 2006). The "Baby on 

Board" sign in automobiles signaled a resurgence of protectiveness and family values (Atkinson, 

2004; Weston, 2006). As a result, the lives of young Millennials were highly structured and 

scheduled. Up until we complete high school and college, for those who choose to attend, we 

know exactly what we should be doing. Such schedules included everything from soccer camp to 

piano lessons (Atkinson, 2004). There is a structure to our day and we have support systems 

around us, whether at school or at home, to fall back on when we have questions or concerns. 
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The Millennial parent has been labeled the "Helicopter" parent, ready to intervene and solve the 

Millennial trouble (Howe and Strauss, 2000). When you complete undergrad, you are given a 

‘grace period’ by your family and friends to find a job or decide your next steps. But by a certain 

age, after completing undergrad, that grace period disappears. You are expected to know exactly 

what you want to do with your life, after-all you graduated two years ago, and should be making 

enough money to support yourself. Society's expectations for excellence gets even worse by the 

time you hit thirty, not to mention by the time you are in your mid-thirties. That belief makes 

those in their mid-twenties to mid-thirties afraid to say out loud that they are unhappy, in the 

wrong career, a part of an unhealthy relationship or even hate the life they are living. According 

to a survey conducted by Inc., Millennials feel more pressure than any other generation. Sixty-

seven percent said they felt “extreme” pressure to succeed, compared to 40 percent of GenXers 

and 23 percent of Boomers. Millennials also responded with an overall mood of anxiety and self-

reproach. Sadly, everyone around you thinks you are living your best life as afterall, you are 

privileged to still be young. But the reality is that we often feel forgotten and misunderstood.  

Another major factor contributing to the stress of Millennials is mental illness. Nearly 

one in five U.S. adults live with a mental illness (46.6 million in 2017), according to the National 

Institute of Mental Health. A survey titled, “Matters of the Mind” conducted at American 

University showed that Millennials are most stressed about money and work (Lorusso and 

Barnes, 2019). That stress has resulted in young adults taking their own lives. According to the 

Journal of the American Medical Assn the rate in which young adults took their own life 

increased in 2017. The JAMA study indicated that in that year alone, suicide claimed the lives of 

5,016 males and 1,225 females between 15 and 24 in the United States. 
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In its 2019 Deloitte Global Millennial Survey, those born between January 1983 and 

December 1994, Deloitte identified key findings relating to the worries of young adults. The 

survey included a diverse group of respondents to generate a more comprehensive perspective of 

the generation as a whole. For example, 31 percent of respondents did not have full-time 

employment status, and 34 percent did not have a college or university degree. When asked 

about global societal challenges, climate change, protecting the environment and natural 

disasters topped the list of worries. Positive economic sentiment among Millennials is at its 

lowest in the six years Deloitte has been recording it. Only 26 percent of respondents said they 

expect the economic situations in their countries to improve in the coming year. That figure has 

never been lower than 40 percent and stood at 45 percent the past two years. Positivity regarding 

the social and political climate is also tracking downward, according to the survey. In 2019, 

fewer than a quarter (22 percent) of Millennials said they expect improvement in their countries 

in the next year—a drop from 33 percent last year. In terms of social progress, two-thirds of 

Millennials believe that, because of their backgrounds, some people never get a fair chance to 

achieve success no matter how hard they study and work.  

This magazine will serve as a space where Millennials can come together through 

discussion questions and personal narratives and discuss their worries through dialogue with one 

another, as well as be inspired to live a more vulnerable life. I will do this through the comment 

section of each article, a feature advocated for in the focus groups, as well as by allowing readers 

to submit article topic suggestions on the site. 
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Market Research 

 Author B. Ann Bell indicates a sure way to see a magazine go under is by creating one 

that is already on the market. For Bell, you should set out to answer as many questions about 

your competitors as possible such as are there similar magazines currently being offered, how 

will your magazine stand out, how much are they charging for their magazine, what kind of 

content are they writing about? To better understand what kinds of magazines are out there, I 

visited several newsstands and searched online. While at newsstands, I took note of how 

magazines sectioned together given their similar content, the color scheme of the content, and 

whose faces were on the covers. Almost all of the magazines included a celebrity on the cover as 

a way to attract readers. My magazine will stand out as I will feature everyday people on my 

cover as well as online. A lot of the content featured style and fashion articles to show what 

readers should be wearing which can add additional pressure to fit.  

As I watched people stand back and scan the rack of magazines, many of the women, 

who appeared to be in their 40’s and 50’s, were picking up fashion and lifestyle magazines such 

as Glamour, Cosmopolitan, and Allure. The magazines with bright, vibrant colors were picked 

up first. Magazines with ‘how-to’s’ and ‘top ten ways’ were among the magazines that women 

were flipping through and some stood to read. There were very few young adults in the magazine 

section of the bookstore, perhaps due to my visiting the bookstore on a Saturday morning. The 

one young adult, appeared to be in their 20’s, was reading a fitness magazine on ways to eat 

healthier. The two newsstands that I visited were both in majority white neighborhoods and was 

reflected in that no one was picking up magazines with black women featured. A few men were 

looking through fitness magazines such as Men’s Health and Men’s Fitness.  
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Naturally, there were a lot more magazines online than in store. There are definitely a lot 

more variety in the kinds of magazines out there in the magazines that just exist online. Some of 

which have content similar to what I have produced such as articles on depression, getting out of 

debt, or dealing with anxiety. While the content was similar, the tone of the articles were a bit 

different than from my writing style. My content is conversational and invites the reader to 

engage with the writer to provide their tips and feedback.  

All of this in-person information gathering was helpful in having my think about where 

on the shelf I would like BOLD to sit, and what type of content might pull the reader in given a 

celebrity would not be on the cover. All in all, I was pleased to see that there was not a magazine 

that was targeting the audience I am interested in with the same kind of content and space I am 

creating.   
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Content and Structure of BOLD 
 

After reviewing all of the information gathered from the two focus groups and three 

informal interviews, the following are ways I have structured the magazine. The homepage, and 

all of the subsequent pages of the magazine, includes a bit of white space given the feedback 

from the focus groups that the site should not feel overwhelming.  

● “I really dislike when you have to scroll for long periods of time on the homepage. If 

viewers want to read all of the article, they should be able to click the link on the 

homepage and it take them to the full article.” 

● “I feel overwhelmed when a website is really busy with lots of colors, different size fonts 

and things flashing everywhere. I think a simple design would reinforce your wanting to 

create a stress free, welcoming webpage.” 

Readers are welcomed with the logo for the magazine which includes a bold font and bright 

yellow colors. There are only two different fonts on the page with few colors to distract or 

overwhelm the reader.  

After the logo readers will see a picture of me with a brief explanation regarding the 

purpose of the magazine. During one of my informal interviews, I received the feedback that 

“people should know somewhere on the landing page what your magazine is about and who 

you’re targeting.” Midway down the homepage readers will quickly get a sense of my writing 

style and more about me from my letter-from-the-editor.  

● “I want to know who Whitney is through the magazine, what you care about and what 

worries you. I think you have to be the example of vulnerability and others will follow.” 
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● I really like you’re idea of having your letter-from-the-editor right on your homepage as 

it sends a message that I want to be the first person to welcome you to BOLD, and I am 

going to be bold by putting my story and my picture right there for everyone to see.” 

After the letter-from-the-editor, readers will see boxes outlining the articles for the first issue of 

the magazine. For the thesis issue of the magazine, I have chosen to write all of the articles given 

I thought it was important to show my writing style. Each of the articles fall within the three 

larger sections that appear on the homepage: health, relationships and lifestyle. The first issue 

include two articles per section for a total of six articles. The article topics for the first issue of 

the magazine include: my personal story on how BOLD came to be, lessons on following your 

dreams, coping skills for anxiety, seven key ingredients to a healthy, sustainable relationship and 

single and five ways to ensure you’re ready for love. Each article includes a bright picture that 

coincides with the content and a one sentence explanation of what the article is about. Readers 

are invited to click the link to read the entire article. Additionally, each focus groups discussed 

the importance of my engaging with the reader through a comment section and an opportunity 

for readers to submit article topics. Each article includes a comment section where I have written 

a question relating to the article and ask for the readers feedback or opinion. Lastly, given the 

feedback from the focus group regarding the frequency at which the articles should be published, 

content will be published twice a month with the option that viewers can subscribe to receive 

notifications of future uploads.  
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The Future of BOLD Magazine 
 

Now that BOLD has launched, there are six immediate next steps for the magazine. See 

Figure three for a summary of next steps. 

 

Figure 3: Immediate Next Steps for BOLD Magazine 

The first is to write the articles for the January issue of the magazine. I have already 

conducted interviews for the articles for that issue. My next step is to create a social media 

presence for BOLD on social media. I will be creating a Facebook, Twitter and Instagram page 

for the magazine and joining relevant groups on those platforms in order to build community, 

market the magazine’s content on relevant pages and get more subscribers to the newsletter. In 

order to continue to gather feedback regarding content ideas and structural changes, I will be 

hosting another focus group in February. Respondents will review the magazine together and 

provide feedback on the layout, content, and future topics ideas. While I might think the content 

is easy to navigate and interesting, I want to walk viewers through each page of the magazine 
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and get their feedback on what they think and how the magazine makes them feel. I will also 

send a short survey to my subscribers asking for their feedback on their user experience. Their 

feedback is crucial to the success of the magazine as perhaps there is content we are not 

producing that they wished to see or other ideas for how to make the platform more user-

friendly. Another immediate next step is my securing a URL relevant to the magazine’s title. My 

initial search of a URL for the thesis issue of the magazine was unsuccessful, and thus I opted for 

my name. A last immediate step is finding other writers to help provide content for future issues 

of the magazine. While I have opted to write the six articles for the thesis issue, it is important to 

have other voices write content and provide a different perspective to the kinds of content that 

should be included. I also hope that in the future, I can start to make a profit off of the magazine 

due to advertisements. Finally, my long-term goal is to host conferences and meetups where 

young adults can come together and learn and share their stories in-person.  
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Conclusion 

BOLD Magazine is an online magazine that seeks to build a community of young adults who are 

open and honest about their worries and fears, and through dialogue are inspired to live an 

unashamed and authentic life. The thesis debuts the first issue of the magazine. This paper 

outlines the steps that I took to bring the magazine from just a thought to a reality. Starting with 

the research methods of reviewing academic literature, ethnographic research, informal 

interviews, and two focus groups. Additionally, this paper outlines the need for the magazine, 

information about my target audience, details regarding the structure of the magazine and the 

future of the magazine.  
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